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The University of Arkansas Global Campus 
The Global Campus (GC) advances the University’s goals for online, distance, and workforce 
education by supporting academic units and collaborating with industry and other institutions to 
make education accessible to more people.  In FY 2016, the GC expanded its operations to 
integrate its services more deeply across all delivery modes, whether online or on campus.   
As a support unit, the GC works behind the scenes to provide substantial financial and in-kind 
assistance to kick-start new online programs and sustain existing ones, spark innovative 
teaching, maintain regulatory compliance, and drive the use of interactive learning technology. 
The U.S. News & World Report ranked GC-supported U of A programs as “Best Online 
Programs” in three categories: bachelor’s, graduate education, and graduate engineering.  
The GC empowers faculty by providing them with instructional designers, video and animation 
producers, and learning technology experts.  The GC also provides logistical support in 
communications, marketing, recruitment, enrollment management, and retention.  These efforts 
result in a robust menu of high-quality online offerings, enhanced teaching online and on 
campus, and a growing catalog of non-credit workforce development programs.  This report lists 
the GC’s contributions and the results they have helped to produce. 
The GC helps online enrollment, offerings, and completions continue to grow. 
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Total number of 
online courses 
offered in AY 2016 
551	  
Number of online 
degree, certificate, and 
licensure programs and 
plans offered in AY 2016 
New Online Programs in FY 2016: 
Fulbright College of Arts and Sciences 
• B.A. in Communication
• Master of Social Work
• Graduate Certificate in
Geospatial Technology
Graduate School 
• M.S. in Statistics and Analytics
See the full list at online.uark.edu. 
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Since AY 2013, 1,630 students have earned U of A degrees exclusively online.∗ 
The GC works with faculty to add new courses and to revise existing ones. 
Online Course Development for FY 2016 
New Revised Blended New Self-Paced 
Bumpers College 4 2 
College of Education and Health Prof. 14 8 
College of Engineering 7 2 
Fulbright College 25 3 5 
School of Law 1 
Walton College 3 6 4 
Non-Credit 12 
Total 66 21 4 5 
The GC administers Self-Paced Online Courses, the most flexible academic option. 
Self-Paced Online Courses, taught by academic colleges and administered by the GC, help 
students add credit hours toward academic standing or graduation.  The U of A offered 46 self-
paced courses in AY 2016.  Enrollments were 1,221 in AY 2014, 1,327 in AY 2015, and 1,197 in 
AY 2016.   
The GC in Rogers offers continuing education and workforce training. 
Workforce Development for FY 2016 
Workforce education courses 192 Prepare for certification, earn CEUs for 
recertification, add new/updated skills Workforce education enrollments 866 
Women in the Workforce attendees   200+ Conference 
On-Site Customized Training students 274 Including J.B. Hunt and Tyson 
Direct financial contributions through the GC 
Online education revenues benefit the University 
through two pathways:  
1. Net online tuition revenue is split between the
colleges, General Fund, and GC. This model
empowers colleges to develop strong online
programming, adopt innovative initiatives, and
optimize resource allocation.
2. The GC, after defraying its operating costs,
reinvests in colleges and schools.
∗ The degrees-earned data for AY 2013-15, which vary from those shown in the 2015 Global Campus Impact Report, 
reflect the most recent analysis of that data.  The 2015 number is elevated by a program offered only once. 
Academic Year 2013 2014 2015 2016 
# of Graduates 331 357 482 460 




Direct Gross Online Revenue Sharing of $22.5 Million for FY 
2016 (The online revenue does not include differential tuition.) 
Global Campus Reinvestment in Online and Distance Education 
FY 2013 FY 2014 FY 2015 FY 2016 Total 
Bumpers College $11,000 $58,894 $22,564 $21,200 $113,658 
College of Education & HP $215,900  $253,646  $118,366 $91,314 $679,226 
College of Engineering $145,031  $97,384  $8,396  $0 $250,811 
Diversity Advancement Office $0 $0 $0 $300 $300 
Enhanced Learning Center $0 $21,058 $23,802 $37,955 $82,815 
Fulbright College $416,734  $428,279  $248,641 $505,655  $1,599,309 
Jones School $3,000 $0 $0 $0 $3,000 
Mullins Library $0 $0 $0 $50,000 $50,000 
School of Law $0 $318,860  $288,027 $113,065  $719,952 
TF Support Center $0 $83,878 $177,970 $0  $261,848 
University IT Services $0 $0 $0 $150,000  $150,000 
University Relations $0 $0 $0 $22,463  $22,463  
Walton College $16,000  $199,081  $705,865 $473,427  $1,394,373 
Total $807,665 $1,461,078 $1,593,631 $1,465,380 $5,327,754 
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The GC funded temporary faculty lines, support-staff positions, course-development pay for 
faculty, student and faculty resources, and other development costs.  Reinvestment included 
$316,366 in ongoing support for the U of A’s cutting-edge game-development and visualization 
studio, Tesseract Center for Immersive Environments and Game Design, where students from 
multiple disciplines work with faculty to create game-based, interactive course and research 
content.  That content is then used by U of A faculty to teach courses, such as Roman 
Civilization, for other U of A students.  The Tesseract Center won two awards at the 9th 
European Conference on Games Based Learning in Steinkjer, Norway, in AY 2016. 
In-Kind GC Contributions 
The GC provides in-kind services throughout the U of A.  The GC was realigned in 2012 by the 
provost to support a greater emphasis on distance, online and continuing education programs, 
and related services.  The provost and the vice provost for distance education established the 
“University of Arkansas Top 5 Distance Education Goals” document (see appendix A) to guide 
this realignment.  In FY 2016, in cooperation with Information Technology Services, the GC 
substantially upgraded its services to faculty and students by integrating into its operations the 
former Faculty Technology Center and Blackboard Help Desk, which support Blackboard Learn 
and other educational technologies on campus and online. 
The GC provides academic units with resources, infrastructure, manpower, and expertise to 
meet the needs of both online and on-campus students who expect tech-enhanced, engaging 
course content.  For details, see globalcampus.uark.edu.   
These in-kind contributions are described in detail in appendix B.  Summarized below are 
highlights of these contributions by GC teams. 
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GC’s Teams Empower Faculty to Enhance and Expand 
Online and On-Campus Offerings. 
The Instructional Design & Support Services (IDSS) team collaborates with faculty and others 
across campus to develop and deliver online courses and offerings, and it strengthens campus-
wide support services and resources for all faculty and students. Eight instructional designers, 
including the IDSS director, help faculty develop academically rigorous, engaging courses 
through all modes of delivery: online, on-campus, and blended.   
The following diagram illustrates the multiple ways in which the GC supports the development, 
delivery, and maintenance of online programming at the U of A:  
GC Support Throughout the Online Program Life Cycle 
The full spectrum of 
IDSS expertise can 




produced by IDSS in 
2016.	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IDSS provides faculty with hands-on assistance with course design, pedagogy strategy, 
technology tools, training, support services, and quality-measurement guidelines for online and 
on-campus courses.  IDSS also helps faculty develop Self-Paced Online Courses and non-
credit workforce development classes.   
IDSS highlights include: 
• Completed Blackboard support integration, as mentioned above.
• Continued hosting the Applying Quality Matters (QM) Rubric workshops to provide
training for campus faculty.  Quality Matters is a nationally recognized, faculty-centered
system for elevating and assessing quality in online courses.
• Implemented Quality Matters peer review of online courses.
• Produced educational videos about industrial plants in El Dorado, Arkansas, to increase
national and international public awareness, understanding, and appreciation of the
chemical sciences and to improve chemistry education at all levels. A Dreyfus Grant
funded the project.
GC Teams Help to Increase Online Enrollment. 
The Recruitment and Enrollment Management and Communications teams complement the 
efforts of individual colleges, U of A Admissions, and University Relations by targeting post-
secondary students.  Each fall and spring, Recruitment and Communications seek guidance 
from academic units and University Relations.   
Highlights from both teams include: 
• Attended 101 recruitment
venues in FY 2016 and 
financed trips for faculty to attend three 
additional recruiting events. 
• Maintained a marketing website to
promote all U of A online offerings at 
online.uark.edu. 
• Launched the first statewide radio
(Razorback football) and television 
ad campaigns to promote the 
U of A and its online programs.  
• Continued a multi-media
advertising campaign that 
included a national internet 
marketing campaign managed 
by Blackboard Inc.  
The GC Promotes Compliance and Retention. 
The GC Manager of Regulatory Compliance and State Authorization collaborates with academic 
and administrative units across campus to promote compliance with University policies, federal 
mandates, and the regulatory requirements of Arkansas and the other states in which the 
University conducts regulated education activities, both online and face-to-face.  In 2015, 
Arkansas (as a state) and the U of A (as an institution) joined the State Authorization 
Reciprocity Agreement (SARA).  
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The GC created its Retention Unit in AY 2016 to identify data points, seek retention solutions, 
and support the University’s retention efforts.  Retention collaborates with the University’s 
Graduate and Retention Office and works with academic units, support units, and students.  
Retention initiated a campus-wide retention group and collaborated with CLASS+ to provide 
tutoring and supplemental instruction for online students. 
The GC Rogers Team Educates the Workforce. 
The GC Rogers team provides flexible, innovative training and continuing education options to 
meet the needs of the workforce, as identified by business and industry.  In 2016, the Arkansas 
Department of Higher Education (ADHE) awarded the GC and its industry partners a $48,954 
grant to develop an IT Readiness Initiative (certificate program) to benefit workers and industry 
seeking qualified applicants for information technology positions.  Based on the planning results, 
ADHE awarded the project another $851,062 on July 1, 2016, to implement that initiative.  GC 
Rogers secured $10,000 in scholarships for participants in a Commercial Driver’s License 
training program, offered in partnership with Mid-America Truck Driving School and the 
Northwest Technical Institute.  GC Rogers provides customized training for professionals 
seeking computer software training, updated human resources knowledge, and continuing 
education in textiles, technical writing, childhood literacy, and many other areas listed at 
training.uark.edu. 
The GC Upgrades its Infrastructure to Improve Support to the University. 
The GC’s FY 2016 investment of $264,448 in renovations to the Global Campus building’s 
second floor will strengthen recruitment and retention efforts, support UA Theatre 
accommodations, and modernize the building’s street-level entrance.  Plans are underway to 
redesign the fourth and fifth floors to better facilitate Instructional Design & Support Services 
and infrastructure units, including administrative offices for the interim vice provost, 
Communications, Technology Services, and Accounting.  Those plans also include collaborative 
space for the Sam M. Walton College of Business’s entrepreneurship programs and the 
Tesseract Center. 
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Appendix B:  Advancement of Distance Education Goals by GC Teams 
Donald Judges became interim vice provost for distance education and leader of the Global 
Campus on July 1, 2016, following a year of service as interim associate vice provost for 
distance education.  Judges replaced Javier Reyes, former vice provost for distance education, 
who left the University of Arkansas at the end of FY 2016 to become dean of the College of 
Business and Economics at West Virginia University.  
Below are details describing the in-kind contributions to the U of A by each GC team, in addition 
to the highlights mentioned above, and how those contributions align with the U of A’s “Distance 
Education Top 5 Goals” document. 
Instructional Design & Support Services and Media Productions (IDSS) 
IDSS includes the director, an associate director, seven instructional designers, three academic 
technologists, a media production manager, a video project specialist, an animation specialist, 
two Blackboard administrators, two learning technology specialists, three Blackboard support 
personnel, and two administrative assistants.	   
The Media Productions unit of IDSS built an on-site studio and 
continued its internship program to gain efficiencies and increase 
productive output of instructional and promotional videos (Goals 1, 
2, 3 and 5).   
IDSS furthered Goals 3 and 5 by providing or supporting 
assistance, training, and enrichment programs for faculty and 
staff.  The team developed a new quality-assurance protocol for 
new and existing online courses.  It also administered 1,182 
sections of semester-based online courses (81 in Summer II 
2015, 437 in Fall 2015, 448 in Spring 2016, 216 in Summer I 
2016) and 46 Self-Paced Online Courses. 
IDSS also develops non-credit courses for University administrative units such as Human 
Resources, academic units such as the Sam M. Walton College of Business and the Graduate 
School and International Education, and local institutions such as the Schmieding Center. 
IDSS further improved its faculty support (Goal 5) by: 
• Creating an associate director position to oversee the newly formed Learning Technology
Support (LTS) unit.  LTS streamlined procedures and optimized resources to improve 
service to faculty, staff, and students, both on campus and online.  This comprehensive 
support plan emphasizes a proactive approach and enhances the University’s use of 
learning technology.  
• Conducting a needs assessment for faculty development and student training, based on
review of existing offerings, benchmarking with peer institutions, Blackboard support logs, 
faculty development research, and faculty and administration input. 
• Conducting user testing of the faculty support website Teaching Innovation and Pedagogical
Support in preparation for a July 2016 upgrade. 
The IDSS Learning Technology Support unit worked with IT Services, the UAConnect team, and 
the Registrar’s office to successfully pilot a tool that will increase efficiency and accuracy by 









Communications & Marketing Services (Communications) 
Communications consists of a director, a web manager, a web/graphic designer, and an 
assistant to the director.  It oversees a coordinated marketing campaign, strategically allocated 
across multiple media, to promote the U of A brand generally and U of A’s online education 
offerings and workforce development programs (Goals 2 – 5).   
• Internet-based marketing and websites:  The largest share of the GC’s marketing budget
goes to support an Internet presence for the University’s online offerings.  Beginning in late
2014, the GC retained Blackboard, Inc., to help cultivate that presence, which manifested in:
(1) a Blackboard-managed micro-site designed to generate requests for information; and (2)
the GC’s own comprehensive University of Arkansas ONLINE website, designed to allow
students to connect with faculty and staff to inquire about offerings via an online form.
Seeking a more
customized online 
marketing solution, the 
GC issued an RFP in 
spring 2016 and 
selected Educational 
Marketing Group to 
manage the FY 2017 
campaign.  To support the workforce development programs delivered through its Rogers
office, the GC launched a redesigned promotional website.  Finally, the GC also maintains
its own website to connect faculty with GC staff, services, and support.
• State, regional, and national paid advertising:  In addition to previously highlighted efforts,
the GC also continued to target diverse markets through commercials on Univision, a
Spanish-speaking network covering NWA, the River Valley, and Central Arkansas.  National
advertising included print ads in Delta Sky magazine (5.2 million readers) and American
Airlines Hemispheres magazine (12 million readers), and a two-minute video ad for
business- and first-class passengers on American Airlines (226,000 viewers).  Regionally,
ads were posted on digital displays at airports in Little Rock, Bentonville, Tulsa, and Dallas-
Ft. Worth.  On a state level, ads were published in the Arkansas Democrat-Gazette,
Arkansas Business magazine, and the state nursing board publication, ASBN Update.  GC
collaborated with University Relations, Walton College, and the College of Education and
Health Professions to purchase U.S. News & World Report “best online program” badges to
enhance marketing effectiveness.
• Social media and email:  GC and University Relations
collaborated to hire a social media manager in early 2016
to enhance social media engagement.  Paid ads were
used for the first time to boost reach and increase viewers.
Website Activity for Online Programs
  Site Visits Page views Inquiries
U of A ONLINE
online.uark.edu 145,804 786,707 
4,898 
Blackboard
campaign microsite 55,791 NA 
1,557 
Total 201,595 NA 6,455 
Social Media Activity for Online Programs and 
Workforce Development 
FY 2015 FY2016 
Global Campus Facebook “likes” 848 1,009 
ONLINE Facebook “likes” 302 418 
Twitter “followers” 1,227 1,610 
People Who Saw the Posts 
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Recruitment & Enrollment Management (Recruitment) 
Recruitment includes the director (a recruiter), two recruiters, an admissions advisor, and an 
assistant to the director.  The team collaborated with the Office of Admissions to hire a recruiter 
for both online and on-campus students, allowing the GC to extend its recruiting reach into a 
part of the state (southern and eastern Arkansas) previously not covered.  As a result, the team 
attended more events and increased the number of student inquiries collected. 
• Inquiries, applications, and enrollment:  The recruitment graphic for online programs is
shown above on page 6.  While the number of applications remained virtually constant, the
number of enrollments increased by 21.4 percent from fall 2014 to fall 2015.
• Non-degree seeking students:  Enrollment by non-degree seeking students studying solely
online was 343 in Fall 2015, 402 in Spring 2016, and 141 in Summer Session 1.  These
students took 1,565 courses (combined sessions) (Goals 2 and 4).
• Recruiting events:  By adding a third recruiter, the team extended its regional and national
outreach, as noted above. This included nine classroom visits to nursing programs at two-
year schools in Arkansas, 49 career fairs, 19 conferences and conventions, and 21 other
events, including corporate visits, teacher expos, and information sessions (Goals 2 and 4).
• Tracking:  Recruitment tracks students from inquiry to application to enrollment, obtaining
data needed to better assist students throughout the process and to better inform faculty
and program coordinators during the lead-nurturing process. (Goals 2, 3, 4 and 5).
• Student support:  Recruitment worked with IDSS and Communications to expand and refine
an online orientation and resource page (onestop.uark.edu), providing students with instant
access to University tools, tutorials, and services.
GC organizational restructuring added duties for the recruiting team.  It now tracks course and 
program approvals and performs administrative enrollments for online courses.  
Office of Compliance (Compliance) 
The manager of regulatory compliance works with academic and administrative units across 
campus to ensure the University maintains compliance with institutional, state, and federal 
regulations, as described earlier.  The GC manager was appointed to an advisory role with the 
Western Interstate Commission for Higher Education (WCET), partly in recognition of the U of 
A’s commitment to promoting regulatory compliance. 
• State authorization:  Institutions must obtain state approval before enrolling students or
performing other regulated activities in each state.  The University is in the top 25 percent of
institutions holding approval from all states in which they serve students (2014 survey by
WCET, University Professional and Continuing Education Association, and the Sloan
Consortium).
• Professional licensure:  Compliance helps colleges to seek or confirm approval by
professional licensure boards outside of Arkansas for programs leading to licensure (Goals
2 and 3).
• National recognition:  Compliance’s efforts regarding state authorization have attracted
national interest from other higher education institutions and national organizations.
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Retention Unit (Retention) 
The GC created a Retention Unit in AY 2016 to work with other retention staff across campus, 
providing an online perspective to a campus-wide concern. 
Research Initiatives (Goals 3 and 5) 
• Established baseline data points on the course, program, and college levels
• Identified courses with high D, F, and W grade rates and developed strategies to
intervene and increase student success rates
• Developed profiles for (1) on-campus students taking an online class and (2) fully online
students taking an online class
Campus Initiatives (Goals 3 and 5) 
• Created a campus group of college professionals, “Retention in Our Titles” (RIOT
Group).
• Collaborated with CLASS+ to implement a pilot for online tutoring support, which
included seven online courses (10 sections) of economics, math, and statistics (Goal 3).
• Sponsored supplemental instruction for 515 students in 11 online courses in AY 2016,
an increase over 498 students in nine courses for AY 2015 (Goals 3 and 5).
Self-Paced Online Course Program (SPOC) 
This program, administered by the GC’s Office of Credit Studies, works with academic units, 
support units, and students to administer online correspondence courses, known as Self-Paced 
Online Courses, which provide the most flexible way for students to complete courses.  The 
team includes a director, two academic records specialists, an academic records assistant, and 
an office manager. 
FY 2016 initiatives to promote successful course completion include (1) Blackboard-based sign-
up for students to receive SMS alerts when announcements are posted, (2) a troubleshooting 
website for students who take proctored exams online after regular business hours, and (3) a 
pilot project including achievement badges for students who reach completion milestones. 
GC reorganization in late FY 2016 shifted responsibility to the Office of Credit Studies for 
administering the University’s participation in the Great Plains Interactive Distance Education 
Alliance (U of A is a member of the Human Sciences and Agricultural groups) and the Alliance 
for Cooperative Exchange in Plant Sciences.  These consortia provide the U of A access to 
approved online programs offered by its member institutions (Goals 1 and 2). 
Global Campus Rogers (GC Rogers) 
The GC Rogers team consists of the director; three program coordinators who identify, create 
and implement non-credit programming; and two education support specialists who help sustain 
programming initiatives. 
The team collaborated with the Sam M. Walton College of Business to launch a new registration 
system for non-credit educational offerings in June 2016.  The Lumens system will enhance 
customer service, boost data collection, and optimize staff efficiency (Goals 2 and 4).  
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GC Rogers launched the IT Readiness Initiative, mentioned above, in partnership with Acxiom, 
Bentonville Public Schools, Collective Bias, Field Agent, JB Hunt, Metova, NorthWest Arkansas 
Community College, Northwest Arkansas Council, Northwest Technical Institute, RevUnit, 
Rockfish Digital, Saatchi & Saatchi X, Springdale Public Schools, Startup Junkie, Tata 
Consultancy Services, Wal-Mart Stores Inc.  The initiative offers IT certificates to help people 
qualify for entry-level IT jobs (Goal 2). 
• Open-enrollment courses:  Courses help professionals (1) to prepare for certification exams,
(2) to earn continuing education units, or (3) to learn specific skills.  GC Rogers increased
the number of workforce education courses from 161 in FY 2015 to 192 in FY 2016, a 19
percent increase.  Total enrollments in open-enrollment courses decreased from 1,113 to
866 during that time.  Courses offered in collaboration with U of A academic units included
the Literacy Clinic, Introduction to Textile Science, ACT Prep Course, Greenhouse
Management, and Lessons in Category Management.
• Women in the Workforce Conference:  Revenue from the Women in the Workplace
conference increased $13,655 from FY 2015 to FY 2016.
• Other new partnerships:  GC Rogers formed workforce-development partnerships with the
Inseitz Group and Footstep Group.
• Customized Training:  GC Rogers provided customized training for JB Hunt, CFF Brands,
Sam M. Walton College of Business, Procter & Gamble, Windstream, Rockline, Clerks
Conference, Crafton Tull, Nilfisk, and Tyson Foods.
Technology Services (TS) 
The Technology Services team includes the manager of technology services, the center 
manager, and two computer support specialists. 
TS provided support, services, infrastructure, and technology innovation during FY 2016 to GC 
locations in Fayetteville and Rogers, U of A Theatre, the Teaching and Faculty Support Center 
(TFSC), the Osher Lifelong Learning Institute (OLLI), University Relations production services, 
and other units throughout campus.   
• Infrastructure:  TS advanced Goals 2 through 5 by creating a media storage solution for the
Media Production team, the Instructional Design unit, and the Communications team.  TS
also updated the Wi-Fi service and hardware at the GC Rogers facility. The team completed
Room Use Survey System and deployed a mobile MacBook Pro lab for non-credit,
customized computer training.
• Events:  TS advanced Goal 5 by meeting with Mullins Library staff to establish procedures
for equipment operations. The team set up CPR training for 20 GC staff.
• Committees:  TS continued to collaborate with campus-wide working groups and
committees: Service Desk, Office 365, Identity and Access Management, Active Directory,
and Classroom Technology (Goal 5).
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Appendix C: Graduate students taking only online courses 
Graduate students taking only online courses 
Academic Year 2013 2014 2015 2016 
Academic Career GRAD GRAD AGLW GRAD AGLW GRAD 
Graduate 945 1,247 9 1,568 16 1,834 
Gender 
Female 473 546 2 658 9 853 
Male 473 701 7 910 7 981 
Ethnicity 
African American 82 107 1 153 1 174 
American Indian/Alaskan 
Native 
13 14 20 20 
Asian 16 30 49 56 
Caucasian 753 970 8 1,187 15 1,371 
Hispanic 37 56 74 104 
Native Hawaiian/Pacific 
Islander 
1 4 3 4 
Two or more ethnicities 20 25 32 37 
Foreign 15 25 25 29 
Unknown ethnicity 2 2 3 1 




20-21 2 1 4 
22-24 77 113 1 115 146 
25-29 265 353 412 7 496 
30-34 182 261 1 358 1 361 
35-39 138 177 2 254 1 308 
40-49 189 228 2 295 5 349 
50-64 91 113 3 130 2 167 
65 and over 1 2 3 3 
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Appendix D: Undergraduate students taking only online courses 
Undergraduate students taking only online courses 
Academic Year 2013 2014 2015 2016 
Academic Career UGRD UGRD UGRD UGRD 
Undergraduate 272 449 716 897 
Gender 
Female 187 308 455 597 
Male 85 141 261 300 
Ethnicity 
African American 38 53 88 83 
American Indian/Alaskan Native 6 8 10 8 
Asian 3 5 18 13 
Caucasian 207 351 539 703 
Hispanic 13 17 34 47 
Native Hawaiian/Pacific Islander 1 1 
Two or more ethnicities 3 8 17 24 
Foreign  1  5 4 1 
Unknown ethnicity 2 14 
Do not wish to respond 1 4 4 
Age Group 
Under 18 6 2 5 
18-19 3 12 32 48 
20-21 12 33 58 58 
22-24 31 73 124 159 
25-29 50 87 158 218 
30-34 50 68 98 142 
35-39 25 63 96 101 
40-49 63 66 93 113 
50-64 35 41 55 53 
65 and over 3 
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Appendix E: Graduate students taking at least one online course 
Graduate students taking at least one online course 
Academic Year 2013 2014 2015 2016 
Academic Career LAW GRAD GRAD LAW AGLW GRAD LAW AGLW GRAD LAW 
Graduate 2 1958 2,103 9 2,305 13 18 2,592 126 
Gender 
Female 2 985 1,051 2 1,123 8 9 1,316 65 
Male 974 1,052 7 1,182 5 9 1,276 61 
Ethnicity 
African American 183 168 1 202 2 1 224 7 
American 
Indian/Alaskan Native 26 26 30 2 1 31 5 
Asian 34 45 66 71 4 
Caucasian 2 1,513 1,636 8 1,713 8 16 1,917 95 




4 4 4 5 1 
Two or more 
ethnicities 37 38 55 57 4 
Foreign 68 77 101 101 
Unknown ethnicity 4 3 3 2 
Do not wish to 




20-21 19 38 44 45 
22-24  1 260 353 1 376 9 406 58 
25-29 549 534 586 2 7 654 52 
30-34  1 368 409 1 443 2 2 455 9 
35-39 243 252 2 309 2 384 1 
40-49 359 346 2 388 5 442 5 
50-64 158 168 3 154 2 203 1 
65 and over 2 3 5 3 
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Appendix F: Undergraduate students taking at least one online course 
Undergraduate students taking at least one online course 
Academic Year 2013 2014 2015 2016 
Academic Career UGRD UGRD UGRD UGRD 
Undergraduate 5,201 9,168 9,971 10,166 
Gender 
Female 3,355 5,416 5,762 5,812 
Male 1,846 3,753 4,209 4,354 
Ethnicity 
African American 279 523 598 604 
American Indian/Alaskan Native 66 120 112 100 
Asian 90 170 214 232 
Caucasian 4,266 7,284 7,872 7,833 
Hispanic 268 557 609 671 
Native Hawaiian/Pacific Islander 5 8 9 4 
Two or more ethnicities 138 306 299 338 
Foreign 80 175 221 349 
Unknown ethnicity 2 6 6 8 
Do not wish to respond 7 19 31 27 
Age Group 
Under 18 6 18 16 21 
18-19 1,413 2,937 3,113 3,317 
20-21 2,089 3,552 3,779 3,725 
22-24 916 1,579 1,798 1,781 
25-29 313 478 560 586 
30-34 173 242 257 279 
35-39 94 134 172 184 
40-49 130 147 176 183 
50-64 62 76 97 86 
65 and over 6 5 3 4 
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Appendix G:  Online enrollment 
Online Enrollment 
College 
Academic Year 2012-2013 
Total 
Academic Year 2013-2014 
Total 
Academic Year 2014-2015 
Total 










































































































































































































AFLS 30 383 195 608 251 977 227 1,455 223 935 242 1,400 397 796 314 1,507 
ARCH 118 118 152 152 85 85 124 124 
ARSC 19 2,244 1,497 90 3,850 69 5,269 2,486 93 7,917 57 5,861 2,188 94 8,200 66 6,257 1,446 114 7,883 
EDUC 1,663 1,978 1,891 5,532 1,760 2,373 2,297 6,430 1,079 2,749 2,512 6,340 911 2,474 3,300 6,685 
ENGR 250 1,712 1,962 95 350 2,233 2,678 169 583 2,593 3,345 196 614 2,533 3,343 
LAWW 51 51 217 217 
WCOB 325 198 938 1,461 1,808 781 1,003 3,592 2,831 1,300 1,164 5,295 3,389 1,441 1,357 6,187 
Total 19 4,380 4,306 4,826 13,531 69 9,335 6,967 5,853 22,224 57 10,248 7,755 6,655 24,715 66 11,274 6,771 7,835 25,946 
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Appendix H: Unique online course sections 
Unique online course sections 
College 
Academic Year 2012-2013 
Total 
Academic Year 2013-2014 
Total 
Academic Year 2014-2015 
Total 









































































































































































































AFLS 1 9 48 58 6 21 46 73 6 24 45 75 8 22 51 81 
ARCH 5 5 6 6 4 4 5 5 
ARSC 2 65 26 4 97 3 119 44 11 177 3 158 62 15 238 3 169 66 14 252 
EDUC 57 119 152 328 59 138 226 423 44 161 233 438 37 167 270 474 
ENGR 27 231 258 5 34 266 305 10 54 256 320 10 48 261 319 
LAWW 20 20 31 31 
WCOB 8 7 32 47 18 22 50 90 36 42 47 125 49 45 51 145 
Total 2 136 188 467 793 3 213 259 599 1,074 3 258 343 616 1,220 3 278 348 678 1,307 
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Appendix I: Total online course sections 
Total online course sections 
College 
Academic Year 2012-2013 
Total 
Academic Year 2013-2014 
Total 
Academic Year 2014-2015 
Total 










































































































































































































AFLS 1 20 66 87 0 6 30 62 98 0 6 36 59 101 8 34 66 108 
ARCH 5 0 5 0 7 0 0 7 0 4 0 0 4 5 5 
ARSC 2 83 32 13 130 3 137 61 22 223 3 162 83 27 275 3 170 79 34 286 
EDUC 57 123 290 470 0 59 164 374 597 0 45 163 430 638 38 167 452 657 
ENGR 27 243 270 0 5 34 277 316 0 10 54 346 410 10 48 356 414 
LAWW 0 0 0 0 0 0 0 0 0 0 23 23 40 40 
WCOB 8 7 44 59 0 18 23 52 93 0 36 42 55 133 49 45 57 151 
Total 2 154 209 656 1021 3 232 312 787 1,334 3 263 378 940 1,584 3 280 373 1005 1,661 
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Appendix J: Location of residence and student semester credit hours 
Location of residence and student semester credit hours 









GRAD LAW UGRD GRAD LAW UGRD AGLW GRAD LAW UGRD AGLW GRAD LAW UGRD 
Students taking at least one online course 
Arkansas 1,284 2 3,514 28,153 1,286 5,613 42,431 2 1,304 11 6,008 45,440 1 1,469 115 5,943 46,361 
Border state 294 1,448 8,440 321 3,087 17,241 2 382 2 3,157 18,340 5 409 10 3,283 18,884 
Other state or 
federal district 305 157 3,032 417 292 5,318 5 515 584 8,061 12 613 1 589 8,909 
U.S. Territory 2 6 1 3 
Military base 7 84 2 27 
Foreign 
country 68 80 767 77 175 1,372 100 221 1,672 100 347 2,104 
Subtotal 1,958 2 5,201 40,482 2,103 9,168 66,392 9 2,301 13 9,970 73,513 18 2,591 126 10,162 76,258 
Students taking only online courses 
Arkansas 646 226 8,696 730 354 11,438 2 835 564 15,103 1 988 688 18,531 
Border state 135 20 1,401 188 53 2,392 2 256 94 3,541 5 284 135 4,636 
Other state or 
federal district 145 25 1,373 302 37 3,150 5 452 54 5,289 10 533 60 6,133 
U.S. Territory 
Military base 4 54 2 27 
Foreign 
country 15 1 183 25 5 314 25 4 340 29 14 356 
Subtotal 945 272 11,707 1,247 449 17,321 9 1,568 716 24,273 16 1,834 897 29,656 
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Appendix K:  Student semester credit hours by location of residence 
Student semester credit hours by location of residence 
Academic Year 2015 2016 
AGLW GRAD LAW UGRD Total AGLW GRAD LAW UGRD Total 
Students taking at least one online course 
Arkansas 9 12,106 26 33,299 45,440 9 13,822 272 32,258 46,361 
Border state 8 3,350 4 14,978 18,340 41 3,811 25 15,007 18,884 
Other state or federal district 37 4,953 3,071 8,061 74 5,843 2 2,990 8,909 
U.S. Territory 
Military base 
Foreign country 749 923 1,672 710 1,394 2,104 
Subtotal 54 21,158 30 52,271 73,513 124 24,186 299 51,649 76,258 
Students taking only online courses 
Arkansas 9 9,059 6,035 15,103 9 10,864 7,658 18,531 
Border state 8 2,652 881 3,541 41 3,103 1,492 4,636 
Other state or federal district 37 4,572 680 5,289 46 5,424 663 6,133 
U.S. Territory 
Military base 
Foreign country 314 26 340 269 87 356 
Subtotal 54 16,597 7,622 24,273 96 19,660 9,900 29,656 
